IDENTIFIER FOR ADVERTISING (IFA) ACROSS OVER-THE-TOP (OTT) DEVICES:
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IFAs can be sent to third parties for reach,
frequency, attribution, and additional analysis
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Generate IFA on device Publisher apps get IFA

IFA is passed through to publisher
(or if not available, generate it)

IFA is passed through to advertiser’s
ad server / SSP

ad server
Why use IFAs? Value proposition and use cases:

o Better targeting « Sequential advertising & retargeting

o o : , .
b b * Fraud detection * Reporting and audience measurement,
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o Frequency capping inc/uding unique reach



